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ABOUT THE AUTHORING TOOLS REPORT

by Bill Ellet, Editor, wellet@tmreview.com

Trainers are subject to a glut of advice about teaching materials and technology. Some of
the advice has value and some of it does not, or at least it can’t be trusted enough to rely on.
Vendors exert a powerful influence on the field, and some of that influence is designed to
attract favorable notice in the media and from “advice-giving” companies. That effort is fair.
Companies need to sell their wares, and marketing is a necessary thing in a market economy.

If you don’t trumpet your goods and services, someone else will draw attention to theirs.

But like the financial markets, training doesn’t have much transparency when it comes to
market influence on experts and “objective” sources of opinion. When relationships are
transparent, you can assess whether a source is worth listening to. But trainers generally don’t

have the information needed to make that assessment because of the lack of transparency.

PRACTITIONER REVIEWS

The individuals who review for TMR are practitioners. Their primary motives for reviewing
are to learn about training materials and technology and share what they learn with their
peers. They don’t have a reason to say anything other than what they think. An evaluation
needs relevant criteria, and they need to be used by everyone who assesses the same type
of product. We provide our reviewers with standard criteria tailored to the medium. In her
Introduction to this report, Patti Shank, an internationally recognized expert on authoring
tools, walks you through the criteria that all reviewers consider when they write their re-

views and decide on an overall rating for a product.

BECOME A SUBSCRIBER
If you find this report useful, consider becoming a subscriber to Training Media Review. Our web-
site (www.tmreview.com) offers new reviews of training-related technology, DVDs, online courses,

books, and certain live events and a significant database of published reviews, all by practitioners.

You can begin a search for training products in a few minutes and not waste time trying to
sort through vendor sites and find information—like a price, for instance. TMR provides the
information, the review, and links to the vendor. You'll start faster, develop a short list faster,
and have a better chance of finding quality at a reasonable cost. That’s a good combination

in a time of financial distress.




