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	Reviewer

If you are new reviewer, please submit 100-word bio with digital photo. If you are a reviewer already and need to update your bio needs updating, please furnish below this box.
	

	Due date
	PLEASE LET US KNOW DATES THAT WORK FOR YOU

	Product name
	

	Vendor name
	


Rating
We are seeing a high percentage of 3.5-4 ratings. Please consider the full range of ratings and don't worry about offending authors or publishers, although it's good to be gentle when delivering a bad rating--unless the book has offended you! Use the evaluation categories below to guide your evaluation and rating of this book. You do NOT have to provide ratings for each of the categories below--just an overall rating.

Your Overall Rating of This Course:

Scale: 4, Outstanding; 3.5, Very good; 3, Good; 2.5, Above average; 2, Average; 1.5, Below average; 1, Poor

	Category
	Definition

	Value of content


	Does the content seem likely to achieve the stated learning objectives? Is it presented clearly and concisely? Will it be engaging for the learner?

	Interface


	Are the controls and information on user-facing screens easy to understand and use?

	Production quality
	Does the course meet a high standard for quality of production, e.g., professional quality video and sound, no typos?

	Ease of use


	How easily and quickly can learners make their way through a course? (Also see the Help category below.)

	Value of purpose
	If the course is unusual in any way, what is its worth to end users?

	Value for the money
	What is the worth of the course relative to other resources or other methods for achieving the same goal?

	Help


	Is the level and quality of help adequate for the average learner?


Review Outline

Write for a Selfish Reader

Research is showing that people read web content differently than they do printed text. They tend to scan across the top of an article and then down the left side, looking for keywords that interest them. The typical web reader does not read far down the page.

Given these apparent constraints, we ask you to use 500-600 words as a target for your review. And we urge you to start fast by addressing the essential points of your review as early as possible. A slow build isn't well suited to the web medium.

We understand that some reviews have to be longer, and we won't be lopping off any text after 600 words! Still, all of us writing for the web need to look in the mirror and consider how we behave as readers on the web.

Here's a link to brief discussion of how writing differs for the web and for more traditional media. I highly recommend it.

The word counts below are guidelines only.

1. Introduction (word count = 15%)

As we say above, start fast! Offer your key ideas as soon as you can. Basically consider writing like a newspaper journalist: the lede (the opening couple of paragraphs) should express the fundamental points of the article.

2. Description (word count = 20%)

Describe the major parts and features of the course.

3. Evaluation (word count = 50%)

Explain the major pros and cons of the product. You can structure the discussion using the evaluation criteria above. You do not have to say something about every category.

4. Recommendation (word count = 15%)
Please provide a succinct recommendation regarding purchase and use of the course(s). Express it as you would if you were talking to a valued colleague who asked your advice about the product.
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